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Theory and Pract







reduce the opportunity




Routine Activity Theory

Rational Choice Theory

Crime Pattern Theory

Offender Search Theory

Broken Windows Theory















Environmental Criminology







specific forms

immediate environment

reduce the opportunities

broad range of potential offenders




Increasing the effort

Increasing the risks

Reducing the rewards

Reducing provocations




Directly

Indirectly




Increase the Effort

Increase the Risk

Reduce the Rewards

Reduce Provocations

Remove Excuses

e Harden target (deadbolt locks, fences, window bars)

* Access control (entry phones, prickly shrubs, psychological barriers)

* Deflect offenders (bus stop placement, tavern location, road closures)

* Control crime facilitators (gun control, plastic cups, caller ID, credit card photo)

* Natural surveillance (CPTED, Neighborhood Watch, street lighting)

« Surveillance by employees (undercover security, raised kiosks)

e Intentional surveillance (security mirrors, CCTV, security guards, citizen patrols)

* Entry / Exit screening (airport metal detectors, retail theft exit controls)
 Guardianship (being at home, carrying a cell phone, police, security guards)

* Place managers (apartment manager, bus driver, teacher, flight attendant)

* Reduce anonymity (school uniforms, taxi id badges, “how’s my driving truck” decals)
* Property marking (engraving valuable electronics, automobile VIN, cattle branding)
* Remove / conceal targets (removable car stereo, move items to car trunk)

* Deny benefits (ink merchandise tags, security codes for electronics, graffiti removal)
* Disrupt markets for stolen goods (regulate/crack down on pawn shops, street vendors)
* Reduce frustration & stress (providing needed information to agitated people)

* Avoid disputes (standardized taxi fares from airport to city centre)

* Reduce arousal & temptation (gender-neutral listings, restricting jobs for pedophiles)
* Neutralize peer pressure (“Friends don't let friends drink & drive” ad campaign)

* Discourage imitation (regulate violence in movies, remove graffiti & vandalism)

* Set rules (government laws, code of conduct regulations in taverns & public places)
* Stimulate conscience (roadside speedometers, “Shoplifting is stealing” signs)

* Facilitate compliance (easy library checkout, public lavatories, public trash bins)

e Control disinhibitors (no liquor after a certain time, V-chip, ignition lock)

e Post instructions (road signs, code of conduct signs)









